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The latest industry news at your fingertips...

‘Guacamole' is the Australian avocado industry’s fortnightly email newsletter delivering the
latest news to the Australian avocado industry.

Due to layout changes prior to our new look being launched next year, please scroll down to
view articles.

Expression of Interest: Commercial partners for new
Phytophthora root rot resistant avocado rootstock
(AV15005)

Source: Hort Innovation email

Horticulture Innovation Australia Limited (Hort Innovation) is calling for Expressions of
Interest (EOI) from all capable commercial entities in the nursery and avocado industry for the
Australian licence to evaluate and commercialise a new Phytophthora root rot resistant
avocado rootstock.

The new rootstock was developed from the Australian avocado industry “Rootstock
Improvement Program”. This program was lead by Sunshine Horticultural Services Pty Ltd
(SHS) and funded by Hort Innovation and levy-paying avocado growers.

The rootstock with the experiential code ‘SHSR-04’ was identified in 2004 as an escape tree
in an orchard infested with Phytophthora root rot. Subsequent field evaluation of a
population of ‘Hass’ trees propagated to cloned ‘SHSR-04’ rootstock demonstrated a high
level of resistance to Phytophthora root rot.

While a full evaluation of the rootstock across different environments is yet to be completed,
its minimum performance is expected to be similar to that of current commercially available
Phytophthora root rot resistant rootstock, ‘Dusa’.

The licensing rights to be provided to successful partners will include rights for evaluation
with the option for commercial rights for the propagation and sale of the rootstock in
Australia.

Applicants will need to demonstrate experience in the following key areas:

« Capability to produce high quality clonal rootstocks for use across a range of avocado
varieties

» Capability to produce high quality avocado varieties propagated to clonal rootstocks;

* Demonstrated systems in risk management. The preferred licensee shall be Avocado
Nursery Voluntary Accreditation Scheme (ANVAS) or Nursery Industry Accreditation
Scheme Australia (NIASA) accredited

http://avocadomail.avocado.org.au/v/7081/1785394412/email.htm|?k=ikneOKh5hkcNPIRK5u18cMLQstXm SYagxqidx30mGTY

112



08/12/2016

Industry Media Template 2012

» Capability to conduct commercial scale evaluation of rootstocks

» Capacity to market and sell quality rootstocks within the Australian avocado industry

» Capacity to manage IP and commercial arrangements related to the protection and
commercialisation of rootstocks in Australia.

Hort Innovation recognises that there are a limited number of companies with expertise in
clonal rootstock propagation. In developing a response to the EOI, Hort Innovation welcomes
submissions from both individual entities or from joint applicants that combine the skill and
expertise of one partner’s capabilities in clonal propagator with that of an experienced
nursery that has the skills and resources to support sales of final material across the Australian
avocado industry.

The due date for responses to the EOl is 5pm on November 28, 2016.

To obtain details of the performance of the rootstock, key licensing terms, selection criteria
and requirements for responding to the EOI please send a request to TechMAC at
admin®@techmac.com.au. For any questions you have regarding the EOI process please or
contact Dallas Gibb, Managing Director, TechMAC Pty Ltd on mobile 0458 38 5278.

Further assistance - responding to commercial brief

Technical enquires regarding rootstock
Tony Whiley

Sunshine Horticulture Services (SHS)
Phone: 0427 411 541

Email: whileys@bigpond.com

Requirements of EOI or questions on licensing arrangement
Anthony Kachenko

R&D Lead

Horticulture Innovation Australia

Phone: 02 8295 2343

Mobile: 0429 221 443

Email: anthony.kachenko®@horticulture.com.au

or

Dallas Gibb

Managing Director

TechMAC Pty Ltd

Phone: 07 46 385278

Mobile: 0458 38 5278

Email: dallas@techmac.com.au

Marketing update

(By Hort Innovation Marketing Manager Claire Tindale-Penning)

You’d be hard pressed to have missed the furore last week after The Australian columnist
Bernard Salt said that young people couldn’t afford a house because they were buying too
many smashed avo brunches.

In a hand wringing column about the “youth of today”, Salt proclaimed to have seen members
of “the yewth” shell out $22 for a smashed avo on toast when that money could be going
towards a house deposit.

This kicked off all kinds of commentary from other journalists keen to get in on the debate.
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Housing affordability

Opinion

Baby boomers have already taken all o
the houses, now theyTe coming for ; é( :
our brunch
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drink instant coffee instead of takeaway lattes, you have tins of homebrand
tuna for lunch - eaten at your desk. Your colleagues knew not to ask you when
collecting money for a going-away present or for charity.
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Melbourne Cafes Add “Home Savers” Smashed Avo to
Menus This Week

Thanks Bernard Salt!
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112 Little Big Sugar Salt's Pile of Health Photography: Gareth Sobey

Tublished on 18th October 2016 In his weckend column in the Ausmalian, Raby Boomer journo Bernard Sale managed

EACErRICHTER 16 rurn smashed avocade into an emblem of millennial indulgence and kickoff a eross

o O @ gencrational national debate.
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ER HOW FAR WILL YOU GO? &'

WILL WILL
YOU GO? YOU GO?

GIVE SMASHED AVO-HATIN' BDOMERS THE MIDDLE
FINGER W/ THIS DELIGHTFUL HA'

THOSE SIWEE TAVO
H HATS WE JOKED:

ABOUTYESTERDAY
ARE NOWACTUALLY
FOR SALE

T s ouEsan
m S SMASIED AV S0
YOU CAN BUY THAT

We wanted to leverage this huge amount of conversation across our social, search and website
platforms. We wanted to tell Bernard and all Australian’s that you “can have your Hass and
your house”.

The approach was to drive engagement through a petition housed on the website for “people
to support the right of every Australian to a delicious avocado brunch” - promoted through
Facebook as well as the home page of the website.

A series of clever and witty puns with imagery across Twitter and Facebook further spread the
messages.

¥ 1
- Australian Avocados ol Like Page
-

Lol
l

Make Brunch Mot War, Sign the patition in suppon of svery Australians
righi 1o a delicious avodada brunch #MakeBrunchiNelhar bit h2enlMNE

itMakeBrunchNotWar.

Muistralian Avocados
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'*_' Australian Avocados iy Like Page

Debcious? You can el your howse on it. dMakeBrunchMoivvar

o . 5 =
#MakeBrunchNotWar.

MakeBrunchNotWar.

Suppaort evary Auttralian’s nght 1o brunch

Sign Up

And anyone who inbox messaged the Australian Avocados' FaceBook Page was greeted with the
following straight away:

To stay relevant to the topic when people searched over the period for:
» Smashed avocado (and related terms including recipes)

« Housing affordability

« Can | afford a house?

« Save for a house

e Bernard Salt

Our adverts driving people to our website were served in the search. Here’s an example:

ﬁ Bernard Salt e Foew

Australia Day 2017. Let's make smashed
avocado our national breakfast and leave lamb
for the lunchtime barbie!

P e
PulE=w - E@n

These tactical executions and others were run from the 19th Oct through to 25th Oct. A report
of outcomes will follow in the next issue of Guacamole.

In the initial stages, it looks like Bernard Salt has come around to our movement! Perhaps we
can run with his suggestion for Australia next year?!

Recent Nielsen data

Some good news to report, the recent Nielsen data shows more households are buying more
avocados more often. Just the result we want to see.

http://avocadomail.avocado.org.au/v/7081/1785394412/email.htm|?k=ikneOKh5hkcNPIRK5u18cMLQstXm SYagxqidx30mGTY M2



08/12/2016

Industry Media Template 2012

IR S N I A

géh-&\

™
=g=MAT TO 05/09/2015 MAT TO 03/09/2016

This chart shows during the 4 week period ending 5/09/16, 32% of all households bought

avocados compared to 29% the same time the year before.

The total penetration of Australian households buying avocados is up slightly year on year at
71%. More households are buying more avocados more often.

Frequency
Total Avocados
Total Australia

8.9 9.4

Avocado Strategic Investment Advisory Panel (SIAP) kicks
off

(By Astrid Hughes - Relationships Manager - Hort Innovation)

Date: 20 October 2016
Location: Brisbane, Novotel Airport
Next Meeting: 12 December 2016

Attendees:

Daryl Boardman
Jim Kochi
Cormac te Kloot
Stewart Ipsen
Jennie Franceschi

http://avocadomail .avocado.org.au/v/7081/1785394412/email.htm|?k=ikneOKh5hkcNPIRK5u18cMLQstXm SYagxqidx30mGTY 8/12
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John Walsh

Simon Grabbe

Simon Newett

Kylie Collins

Neil Delroy - apology

Chair - Richard de Vos

Astrid Hughes (Hort Innovation)
Claire Tindale-Penning (Hort Innovation)
Tim Archibald (Hort Innovation)
Philippa Lorimer (Hort Innovation)
Kathryn Young (Hort Innovation)
Brian Ramsey (Innovact Consulting)

Overview

The inaugural Avocado SIAP meeting addressed the governance requirements of the new
advisory mechanism that Hort Innovation works within.

An induction into the new model and robust discussion about the role of the SIAP and
appropriate communication avenues were held.

The financial position of the Avocado levy program was presented with all the information
available on the Hort Innovation website www.horticulture.com.au

The meeting then progressed to an update and workshop session on the strategic investment
plan - covering topics such as exports, irregular bearing, quality, consistent supply, data
collation and productivity.

Concepts submitted through the Hort Innovation including - Infocado and Orchardinfo and
cover crops through the Rural R&D for Profit program - with feedback received from the panel
as to whether or not the concepts are a priority for further investment.

Finally, the marketing plan for 2016/17 was presented, including the review details of the
previous iteration of the marketing plan and timeline of activities such as the TV Campaign
and social media pillars.

Next steps
Submission of reviews on the marketing program and final reports in key investment areas has
raised the need to have the next meeting in December.

This face-to-face meeting will generate ideas for future investment in alignment with the
strategic investment plan.

To get involved with the plan please register your interest through the Hort Innovation
website www.horticulture.com.au

Contact:
Astrid Hughes - Relationship Manager, 0405 306 334, astrid.hughes@horticulture.com.au

Infocado and retail prices update

Past Infocado Reports and Retail Prices data are available for access from the Avocados
Australia website. You can regularly access this information by going to the Avocados Australia
website's Infocado and Retail Pricing pages.

Industry News
Australian News

Smashed Avocado Saga

Avocado growers must have rejoiced last week in the social media storm that had everyone in
the country talking about the trendy fruit. People went bonkers over a comment by
demographer Bernard Salt that young people should stop whingeing about not being able to
buy a house when they were spending all their money on “smashed avocado toast” in
expensive hipster cafes. More

http://avocadomail .avocado.org.au/v/7081/1785394412/email.htm|?k=ikneOKh5hkcNPIRK5u18cMLQstXm SYagxqidx30mGTY
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Consumers warned about black market avocados

South Australia's peak avocado body is warning consumers to be vigilant when buying the fruit
after 1,000 avocados were stolen from an orchard in the Riverland, reports abc.net.au. Pop-
up fruit stalls or farmers' markets could be among the avenues profiting from the stolen fruit,
which currently sells in supermarkets for about $2 each. More

Researchers, industry unite in multi-million dollar pollination campaign

Top local and international pollination researchers have combined forces with Australian fruit,
vegetable and nut growers in a multi-million dollar effort to bolster pollinator populations
and support the vibrant future of Australian horticulture. More

Why Australian dietary recommendations on fat need to change

A recent editorial in the journal Open Heart suggests many of us have it all wrong when it
comes to the balance of fats we eat. The authors urge a return to equal amounts of specific
types of fats known as omega-6 and omega-3 polyunsaturated fatty acids in order to help
combat global obesity. The paper reflects a recent wave of evidence supporting a revision of
guidelines around dietary fat, including in Australia. More

International News

The Hass Horn: Impacts of the Mexican avocado strike

Finally, there is good news for the depleted avocado inventory in North America! The three-
week disruption of harvest and packing of avocados in Michoacan, Mexico “officially” ended
after an agreement was reached that was brokered by the State Governor. More

U.S: How will the Mexican strike affect other avocado suppliers?

Indications from the Mexican avocado industry show deals struck over the weekend mean
volumes ought to start stabilizing this week, but regardless of any short-term speculations
about supply and prices, the ordeal has been a timely lesson in diversification as a safeguard.
More

Cali's avocado trees free of shot hole borers?

The California avocado industry may have dodged a big bullet; groves which were found to be
infested with shot hole borers, now appear to be free of the pests. Experts say the once
feared pest may leave infested avocados after a certain period of time. More

Colombian avocados could reach the US in the first half of 2017

The Deputy Minister of Agricultural Affairs, Juan Pablo Pineda, said that, thanks to the joint
work between the Government and the avocado industry, the country would meet the
phytosanitary requirements for the admission of of Hass avocados into the United States by the
end of the year, and would begin exports to that market in the first half of 2017. More

NZ Avocado introduces new food star

NZ Avocado has named its newest animated avocado after a nationwide social media
competition to pick the food star’s name. Ollie the Avocado has already appeared on TV ads
and the industry group’s social media pages to promote the popular fruit. More

Spanish investors plan to grow avocados in Honduras

Spanish investors seek to produce about 1,200 manzanas (846 hectares) of avocados in the
country, as announced by Orlando Caceres, director of the National Agricultural Development
Program (PRONAGRO) of the Secretariat of Agriculture and Livestock (SAG). More

Spanish avocado industry set for sharp production rise
Spain’s avocado season is getting underway with the early green-skinned cultivars, and one
industry head believes industry production could see a substantial year-on-year increase. _More

Crop shortages for Greenskin and Hass avocados

Markets appear to be up in arms about the shortage of Hass avocados and the available fruit is
priced astronomically high. Meanwhile greenskin avocados, a smaller, more niche market,
have also seen lower yields and prices are only moderately higher. More

Sod the pumpkins - Happy Halloweening with avos
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Can't wait for Guacamole? You can read all the latest Avocado News and
industry-related National & International News on the Avocados Australia
industry website.

Horticulture
This project has been funded by Horticulture Innovation Iﬂﬂﬁ\ﬁlhﬂﬂ
Australia Limited using the avocado levy and funds from Australia

the Australian Government.

This email was sent by Avocados Australia, Level 1 / 8/63 Annerley Rd, Woolloongabba, Australia 4102 to
co@avocado.org.au

Unsubscribe
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